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Background
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What and when?
• There are a number of barriers

• to generate talkability on
the topic of cervical cancer/
screening

promoted digitally through social
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personal space.
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Resources

A suite of digital assets is being developed and will be
available shortly on getcheckedearly.org/resources.
We’ll contact you as soon as these are uploaded.

Toolkit

Resources will include a link to a downloadable version
A primary
care
hasprofile
been images
developed
to
of
the Flower
film,toolkit
cover and
for Facebook
and
Twitter,
digital ads (such
as MPUs and
skyscrapers)
provide
information
and practical
resources
to
and
email
signatures.
help you raise awareness of the benefits of

cervical screening
andwill
remove
barriers
toincluding
uptake
Additional
editorial assets
also be
available,
in yourFacebook
local area.
willposts
be available
at editorial
sample
andThis
Twitter
and sample
for
websites / newsletters.
www.heatlhscotland.com/cervicaltoolkit
from 30th January. A printed version will also be sent
directly to your practice prior to the campaign launch.
You may choose to hook any activity in your
practice, using the toolkit, onto the campaign
period when it’s more likely to be on women’s
radars. Alternatively, your activity can happen
at any point during the year.

How will we know if the
How you can help
campaign has had the
Your support for the campaign will be
invaluable inimpact?
helping us to maximise audience
desired
reach and impact during this important

five
We
willweek
look window.
at a range of measures to help build
a picture of impact. These will include reviewing
There are a number of ways in which you can help:
laboratory and referral statistics, pre and post
• Following
our social tracking
media channels
campaign
awareness
with women in
(Facebook:
@theweec,
Twitter:
@theweecscot)
Scotland and campaign engagement
figures.
and sharing content
If you have any anecdotal feedback or comments
to•feed
into
this
evaluation
process,
do get
Using
the
sample
social media
postsplease
and digital
assets
across
channels
over the campaign
in touch
with
the your
Campaign
Manager.
period using the hashtag #NipItInTheBud
• Linking your digital channels to our website –
getcheckedearly.org/cervical-cancer
– using the assets on our resources page
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room screens/website. Posters were sent out in
June 2016 but there is also a copy in the cervical
screening toolkit pack. All materials will be
made available ahead of campaign launch at
www.getcheckedearly.org/resources
or requested from the Campaign Manager.

• Ensure that staff in your practice are
aware of the cervical screening toolkit,
outlined above.
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